
Bringing People 
Through Your Door



What’s Our Marketing Mix?

• Digital Marketing

• Social Media
• Traditional/Paid

• TV

• Magazines

• Direct Mail
• Postcards

• Emails

• Community Partnerships



The Digital Market: 
What’s the sweet spot?

The answer is a combination of the below. The split depends on 
what works for you.

• Internet Companies

• Newspaper/Print Media Companies

• Local Blogs

• Social Media



Internet Companies

• A company who provides to the internet to your customer. 

• Companies like 
• Altice (now A4 media  - they own Optimum)

• Comcast

• Verizon

• Frontier

• What’s Good:
• They have the best analytics – they know where your customers go, what 

they look at, what they buy, etc.

• Lots of ad options



Altice Media (A4 Media)

• Women ages 18-65 with household incomes of $100k
• Interests: Gardening, Landscaping, DIY & Home Improvement

• How do we target them?
• Geography

• Site Retargeting (you’ll need a pixel on your website)

• Search & Keyword Targeting

• Contextual and Geo Fencing



Geofencing: Creepy & Cool

What is it?

the use of GPS or RFID technology to create a virtual geographic 
boundary, enabling software to trigger a response when a mobile 
device enters or leaves a particular area.

What does that mean?

When a customer enters an area you’ve geofenced and opens the 
internet on their phone, your ads will show up. Hopefully driving 
them to your business. 



Geofencing

• Which areas can I geofence?
• Anywhere you’d like. Fence up to 500 addresses!

• Choosing Locations:
• Your address

• Your competitors 
• Home Depot***

• Places where your customers go
• Farmers Markets

• Whole Foods

• Local Stores



Line item Impressions Clicks CTR

Sam Bridge mobile pre roll 29,490 34 0.12%

Sam Bridge mobile banners 214,928 390 0.18%

Sam Bridge HPTO 3.29.18 11,854 9 0.08%

Sam Bridge skins 3.29.18 2,788 23 0.82%

Sam Bridge HPTO 3.31.18 7,550 7 0.09%

Sam Bridge skins 3.31.18 1,361 5 0.37%

Sam Bridge HPTO 4.5.18 16,283 6 0.04%

Sam Bridge skins 4.5.18 3,312 35 1.06%

Sam Bridge HPTO 4.7.18 7,282 6 0.08%

Sam Bridge skins 4.7.18 1,370 7 0.51%

Sam Bridge HPTO 4.12.18 12,857 7 0.05%

Sam Bridge skins 4.12.18 2,703 20 0.74%

Sam Bridge HPTO 4.14.18 7,596 - 0.00%

Sam Bridge skins 4.14.18 1,475 15 1.02%

Sam Bridge HPTO 4.19.18 12,595 9 0.07%

Sam Bridge skins 4.19.18 2,672 25 0.94%

Sam Bridge HPTO 4.21.18 6,946 5 0.07%

Sam Bridge skins 4.21.18 1,249 10 0.80%

Sam Bridge HPTO 4.28.18 - 4.29.18 14,667 13 0.09%

Sam Bridge skins 4.28.18 - 4.29.19 2,726 17 0.62%

Sam Bridge HPTO 5.3.18 14,997 14 0.09%

Sam Bridge skins 5.3.18 3,156 32 1.01%

Sam Bridge HPTO 5.5.18 7,071 7 0.10%

Sam Bridge skins 5.5.18 1,330 10 0.75%

Sam Bridge HPTO 5.10.18 13,924 7 0.05%

Sam Bridge skins 5.10.18 3,092 30 0.97%

Sam Bridge HPTO 5.12.18 13,605 9 0.07%

Sam Bridge skins 5.12.18 2,376 24 1.01%

Sam Bridge HPTO 5.17.18 16,791 9 0.05%

Sam Bridge skins 5.17.18 3,285 23 0.70%

Sam Bridge HPTO 5.19.18 8,339 7 0.08%

Sam Bridge skins 5.19.18 1,432 12 0.84%

Sam Bridge HPTO 5.26.18 - 5.27.18 17,161 7 0.04%

Sam Bridge skins 5.26.18 - 5.27.18 3,944 29 0.74%

Sam Bridge HPTO 5.31.18 12,992 6 0.05%

Sam Bridge skins 5.31.18 2,619 19 0.73%

Sam Bridge HPTO 6.2.18 9,531 5 0.05%

Sam Bridge skins 6.2.18 1,622 8 0.49%

Sam Bridge HPTO 6.7.18 13,607 7 0.05%

Sam Bridge skins 6.7.18 2,613 14 0.54%

Sam Bridge HPTO 6.9.18 7,678 4 0.05%

Sam Bridge skins 6.9.18 1,369 10 0.73%

Total 524,238 936 0.18%

Impressions: Banner & Video Pre-Roll   524,238

Clicks: 936

CTR .18%

March 26 – June 9



Zip Code Targets:  06830, 06831, 06807, 06878, 06870, 06903, 06840, 06880,      

06820, 10504, 10506, 10573, 15080

“Visit Sam Bridge Nursery & Greenhouses in 

Greenwich for beautiful plants, locally grown 

products & expert advice. Tap here to learn more!”

Impressions  Clicks CTR       Est. Viewed Minutes

March 26 – June 13

Ad Ticker Generated 1,954 Website Visits



ALTICE DIGITAL 

BANNER ADS:  March 26 through June 13

Impressions served:

Clicks to Website

CTR

1,080,429

1,893

.24%



ALTICE DIGITAL

VIDEO PRE-ROLL ADS:  March 26 through June 13

Impressions served:

Clicks to Website

CTR

540,295

1,972

.29%

70% of Pre-Roll Video Ads Viewed to Completion
Pre-Roll Video Ads Generated 1,972 Website Visits

:15 Video Pre – Roll 



Newspaper & Print Media Companies

• Traditional print media companies are now offering digital 
advertising packages to go with their signature options. 
• Newspaper Companies 

• i.e. Hearst

• Magazine Companies
• Cottages & Gardens



Hearst Media

• Mix of display ads on local sites
• Greenwich Time, Stamford Advocate, CT Post

• Use of site retargeting for more display ads to ‘follow’ your target 
on partner websites.

• SEO

• Reputation Management
• Helps with review monitoring



Interstitial:

sliding billboard:

300x250 (animated, below is screen capture of final image):

300x600:

320x50:

300x50:



Two Promotions, One Goal

Mobile View

←Facebook

Instagram→

Fall Flowering 
Tree & Shrub Sale



Facebook vs. Instagram

Facebook:

• Average user is older 50+

• Ads cost more, still reach core customer group.

• Great for promoting events, sales, causes.

• Pros: Advertising $$ still relatively cheap compared to traditional 
media, good reach, best for events, now ads can reach Instagram if 
you’d like.

• Cons: Advertising metrics can be inflated (accuracy is 
questionable), older users (can also be a pro), FB content quality is on a 
steady decline leading to less users overall (fake news), mass exodus of 
users 40 and under, Cambridge Analytica.



Facebook:



Facebook vs. Instagram

Instagram:

• Average user is younger, the go to social media app for teens & 
Millennials (these are your influencers – social/buying trends are 
dictated by these groups).
• Come here to see what’s new, great for discovery

• This is the fun place!

Pros: Less drama, more content, cheaper ads- good reach, ad platform is 
simpler and easier to use, analytics are easy to understand.

Cons: Only accessible via mobile or tablet, younger crowd spends less 
money today (future earning potential)









Instagram:



Local Blogs

• These can be stand alone websites and/or social media 
groups/accounts.
• Greenwich Free Press

• Patch

• Greenwich Moms (Local Moms Network)

• KidsOutAndAbout

• Low cost, great return.

• You know the eyeballs are locally invested. 

• Great for partnering on with and promoting events.



Community Groups

• The Local Moms Network (Greenwich Moms) is also a Community 
Group.

• Local non-profit groups

• Schools

• Green Oriented (and Related Hobbies) Groups

• Become a community partner! Help put on events.
• It can be in the form of a sponsorship, auction item donation, host their 

event or meeting.



Greenwich Moms 2018

• Easter Egg Hunt

• Greenwich ‘Mums’ Fall Festival

• Both capped at 80 Families (150 kids)

• RSVP Only

• Food Trucks

• Community Partners (their other sponsors)

• Kids Activities
• Music
• Face Painting













Don’t forget 
to put gas in 

your farm 
equipment 

prior to your 
event. 




